Customer Experience
Facts & Stats
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PUTTING PEOPLE FIRST
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In the U.S., the estimated cost of customers
switching due to poor service is
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of companies offering
web or mobile self-service
reported an increase in
site traffic and reduced
phone inquiries.

- CRM Magazine
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On average, loyal customers are worth

up to
] OX as much

as their first purchase.

- White House Office of Consumer Affairs
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of consumers have bailed on a
transaction or not made an
intended purchase because of
a poor service experience.

- American Express Survey

Businesses are realizing that live chat is not just a cost-centered
support channel: it has the power to grow their business.
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of businesses say offering of consumers are more
live chat has had a positive likely to buy from a
effect on sales, revenue, company if they offer
and customer loyalty live chat support

- Kayako
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of consumers are more likely to stay with
or buy again from a company if they offer
live chat support

of people who spend between $250-500

a month online are the most likely to both
buy from, and be loyal to, companies who
offer live chat

- Kayako

Customer Experience Facts & Stats
outline just how importantitis to
focus and deliver a seamless
customer experience.

GlowTouch LLC provides personalized contact center, business processing, and technology
outsourcing solutions to clients around the world. Founded in 2002, its 2,300+ employees
deliver operational excellence with high-touch engagement. A certified Woman-Owned
Business and six-time Inc. 5000 honoree, GlowTouch is headquartered in Louisville, KY, with
additional locations in Mangalore, Bangalore, & Mysore, India, and Santo Domingo,
Dominican Republic. To learn more about GlowTouch, visit www.GlowTouch.com.



